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Whenever the term Con#dated Financial Statements is used in this document, it means the Financial State
for the year ended 31 December 2019 prepared in accordance with the International Financial Reporting Stg
approved for use in the EU.

2 KSYS@SNI (KS FEirfamtd Statementd is/ude@ & this document, it means the Financial Statemen
the year ended 31 December 2019 prepared on the basis of the Accounting Act.

Unofficial translation. Only the original Polish text is binding.
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1. LETTER FROM TBEQGDFDINOPOLSKA

Dear Stakeholders, Employees and Shareholders,

The past year was another period in which we
consistently executed our strategy, which produced
results in the form of the equally fast growth of the
Dino network as in prior years. | am proud to present
our 2019 results.

We achieved the major objectiveg set for ourselves
more than one year ago. We opened a reboedking
243 stores, meaning that at the end of last year the
were 1,218 stores operating across Poland under t
Dino brand and their total sales area topped 472
thousand square meters, 2690 from the year before.

Our logistics have also expanded hand in hand with our

store network. We completed the process of launching

our fourth distribution center in Rzeszotary in Lower Silesia in early 2019. In the middle of the year we opened

a distrbution center in Wolborz in central Poland to replace the distribution center we previously leased in
Piotrk-w Trybunal ski . At present, we are in the proc
of Gobez in nort hlaleve arepreparif tolcanduct mord imvesinants énlthis area.

Our revenue growth, measured by LFL, namely in stores that also operated in 2018 was 11.6%, which in
combination with the dynamic growth in store count enabled us to ratchet up our totakrbyenore than 31%
to PLN 7.6 billion. Just as in previous years, further profit improvement accompanied this process.

The growing number of people visiting our stores is a source of pleasure for us. We are constantly striving to
earn the trust of our stomers and we are expending significant effort to align our product assortment to their
needs. We are also steadily endeavoring to reduce our environmental impact. In late 2019 we started to install
photovoltaic panels on the roofs of Dino stores, wisamie of our key projects in environmental policy. Through

this investment, our stores will be powered with environmenfatiyndly energy from the sun and will markedly
reduce our energy demand from conventional sources. We are also considering aganidigr projects that

could sustainably support our business and simultaneously reduce its impact on environment.

In 2020 we intend to maintain the current pace of growth. We continue to see a lot of space to enhance the density

of our network in southestern Poland and expand into other regions. In accordance with our policy to date, we

would like to earmark the entirety of our profits for continued growth. Our capital expenditures this year will be
approximately PLN 950 million. We are poised for thember of new Dino steropenings in 2020 to grow at

asi mil ar pace to | ast yeardés. I n parallel with networ
and continuig to improve our profitability.

Yours faithfully,
Szymon Piduch
CEO ofDino Polska S.A.
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2. DINOPOLSKA ANGROUP FINANCIAL HIGHHTS

Dino Polska SA Group

under IFRS, audited

Sales

Operating profit

Profit before tax

Net profit for the year

Basic / Diluted earnings per share (PLN, EUR)

Net cash flows from operating activities
Net cash flows frominvesting activities
Net cash flows from financing activities
Net increase/(decrease) in cash and cash equivalents

Year ended 31 December

nafblizef Ciebie

Year ended 31 December

2019 2018 2019 2018
PLN '000 EUR '000*

7646 547 5838 529 1777523 1368 33(
561 909 429002 130 622 100 542
502 460 383978 116 802 89990
410 907 307 554 95520 72079

419 314 0,97 0,74
799 044 643 297 185 746 150 764

(827 807) (634 018) (192 433) (148 590,
154 563 82298 35930 19 288
125 800 91577 29244 21462

under IFRS, audited
Total assets

Total non-current assets
Total current assets
Total equity

Share capital

Total long-term liabilities
Total current liabilities

As at 31 December

As at 31 December

2019 2018 2019 2018
PLN '000 EUR '000**

4350 750 3287 690 1021 663 764 57¢
3215763 2458378 755 140 571 71€
1134987 829 312 266 523 192 862
1622 353 1211873 380 968 281831
9804 9804 2302 2280

860 217 693 176 202 000 161 204
1868 180 1382 641 438 694 321544

*Based on average annual EUR/PLN exchange rate published by the National Bank of Poland (1 EUR = 4,3018 PLN in 2019

and 1 EUR = 4,2669 PLN in 2018)

**Based on the average EUR/PLN exchange rate of the NBP as at 31.12.2019 (1 EUR = 4,2585 PLN) and 31.12.2018 (1 EUR = 4,3 PLN)

Dino Polska S.A.

under PFRS, audited

Sales

Operating profit

Profit before tax

Net profit for the year

Basic / Diluted earnings per share (PLN, EUR)

Net cash flows from operating activities
Net cash flows frominvesting activities
Net cash flows from financing activities

Net increase/(decrease) in cash and cash equivalents

Year ended 31 December

Year ended 31 December

2019 2018 2019 2018
PLN 000 EUR ‘000"

7624411 5832221 1772377 1366 85:
447 617 300 624 104 053 72564
392 759 265 563 91301 62238
318 201 208 558 73 969 48 878

325 2,13 0,75 0,50
700 765 620 024 162 900 145 31¢

(699 460) (586 967) (162 597) (137 563)
117 048 65 632 27 209 15382
118 353 93 689 27512 23129

under PFRS, audited

Total assets

Total non-current assets
Total current assets
Total equity

Share capital

Total long-term liabilities
Total current liabilities

As at 31 December

As at 31 December

2019 2018 2019 2018
PLN '000 EUR '000**

3918 286 2979 895 920 109 692 99¢
2660 390 2031010 624 725 472 32¢
1257 896 948 885 295 385 220671
1248 171 929 970 293 101 216 27z
9 804 9804 2302 2280

681 932 600 881 160 134 139 74C
1922 179 1397539 451 375 325 00¢

*Based on average annual EUR/PLN exchange rate published by the National Bank of Poland (1 EUR = 4,3018 PLN in 2019

and 1 EUR = 4,2669 PLN in 2018)

**Based on the average EUR/PLN exchange rate of the NBP as at 31.12.2019 (1 EUR = 4,2585 PLN) and 31.12.2018 (1 EUR = 4,3 PLN)
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3. OPERATIONS OMNOPOLSKA AND TRROUP

3.1.Business profile

Dino is a Polish network consisting of medisimed grocery supermarkets located close foi ent sd& pl ace
residence. The Company is one of the fastest growing retail grocery networks in Poland measured by the number
of stores and revenues.

Dino Polskads business model combines the asdtelant ages
stores situated in convenient locations, in most cases close to their places of residence or featuring much more
traffic, with the ability to open new stores quickly and an attractive product range, comprising primarily branded

and fresh products at cowedtive prices.

As at 31 December 2019, the Dino network consisted of 1,218 stores with a total selling area of 472,224 square
meters. The Dino Group has many years of experience and a proven capacity to open new stores, enabling it to
grow its number obtores by 590, i.e. 94%, in the period of three years up to 31 December 2019. Its network
expansion has been accompanied by significant like for like (LFL) revenue growth in its current store network,
which in 2019 stood at 11.6% compared to 2018. The Bimap continues to develop its network, consistently
looking for sites for its new stores.

Dino Polskabs operating strategy is based on a stan
customers and supplied with fresh products every ddyeofveek. Most stores have a sales floor area of approx.

400 square meters. Each store offers its customers approx. 5,000 stock keeping units (SKUSs), for the most part
well-known branded products and fresh products as well as a meat counter mannedsvgfstore

The Dino Polska Groupds business model is scalabl e
supported by suitable IT systems, a logistics network based on four distribution centers and the transportation
network managed by Dino. Din@grces most products directly from producers or their main representatives.

The large and constantly growing volumes of orders we place with suppliers accrue benefits in the form of
economies of scale. They enable Dino to make purchases on favorabléhtdratiuld improve steadily as the

sales network continues to expand. These drivers, combined with operational leverage and store network
mat ur ati on, consistently enhance the Dino Polska Gro

3.2.Description of the Group

Dino Polska is thgparent company of the Dino Polska Group. The company runs a business involving the
management of the store network under the Dino brand. The Company manages, among others, the logistics of
supply of products to the stores, sales, product range offerbd stdres and supports other Subsidiaries (Real
Estate Lease Centers) execution of investment processes related to securing new sites and building new stores.
The Company also owns some of the real properties on which the stores are located and lazseis fabich

the stores are located from third parties and other Group Companies that own the properties.

As at 31 December 2019 and 31 December 2018, the share Dino Polska and other Dino Polska Group entities
have in their subsidiariesisequaltogshe ent i ti esd share of capital

Agro-Rydzyna sp. z 0.0. runs a meat processing plant that produces cold cuts and fresh meat. Dino Krotoszyn
Sp.z0 . O . and Di no.o. & @artdittieevarshpuse space used by the Group and they render
warehouseservices in favor of the Group. Dino Oil spoo. rendershippingservices. PIK Finanse Sp. z 0.0.

i s an institutions render i oganflVitremarHoldirgd Ltdsda not ¢ordacs . Din
operating activity as the end of 2019.
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The chart below depicts the Dino Polska Groupds stru

Fundacja
Dino Polska S.A. ———> | 5Lbh bll2otADdSE
Ciebie

\ ~ —< ~
100% 100% 10£% 1i)%
AgroRydzyna Dino Krotoszy S5AY2 tlsOy205AYy2 t20dzRYA
Sp.zo.0. Sp.zo.0. Sp.zo.0. Sp.zo.0.
K —~ < —~ ~
100% 10$/o li()% li}%
Centrum DinoOil Vitrena PIK Finanse
Wynajmu, .| Sp.zoo. Holdings Ltd. Sp.z o0.0.
bASNIZOK2Z2 Y21

Sp.zo.0.

~ Y
1 akcja 1 akcja 1 akcja 1 akcja 1 akcja 1 akcja
Centrum Centrum Centrum Centrum Centrum Centrum
Wynajmu Wynajmu Wynajmu Wynajmu Wynajmu Wynajmu
b A S NHzOK b A S NHzOK b A SNHzOK2 |b A SNHzOK 2 |b A SNHzOK 2 |b A S NHzO K
S.A S.A. S.A. S.A. S.A. S.A.
K 10%1 akcja 1%&-1 akcja 1@. akcja 100?!. akcja 100%] akcja 100? akcja

In 2019 there were no major changes to the structure of the Dino Polska Group or to how it is managed.

Neither Dino Polska nor any Subsidiary holds shares and interest in other entities thaasthpeaified on the

chart above, nor does it have any financial instruments that may exert a material impact on their operations, an
assessment of its assets and liabilities, financial standing and statement of profit or loss. Neither the Company
nor anySubsidiary made any equity investments outside the Group in 2019. Dino Polska did not buy any treasury

stock or shares in 2019 or in prior years. Dino Pol s
and equipment in connection with the expganon of Di nods store networ k. They
Poland only and financed with own resources earned on operations and from external sources, such-as interest
bearing bank loans, bonds and financial leases.

3.3.0perating activity in 2019
TheDi no Pol ska Groupds operations are conducted in Po
mediums i ze grocery supermarkets | ocated close to clien

Dino network consisted of 1,218 stores witlotal selling area of 472,224 square meters.

The table below shows the Dino store count and the total selling area at the end of the year.

As at 31 December
2019 2018 2017 2016 2015 2014 2013 2012 2011 2010
Total number of stores 1.218 977 775 628 511 410 324 234 154 111
Sales area (thousand square meters) 472 376 295 238 192 151 119 81 50 32

Products

The Dino Polska Group sells solely in Poland. Dino offers its clients roughly 5 thousand stock keeping units
(SKUSs) chiefly consisting of branded and fresh products. Fresh products accounted for more than 38% of sales
revenue in 2019. Dino focuses on oiifey branded products at attractive prices. In 20hded products
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accounted for the vast majority of revenue (net of fresh products, including the products of tiieydzyoa
meat processing plant).

Product categories

The major product categories sdig the Company and the Dino Polska Group include the following: (i) fresh
groceries, including the meat products supplied by ARydzyna; (ii) dry grocery products, beverages, alcohol
and cigarettes; and (iii) negrocery products. These products represi38%, 50% and 12%espectively of
revenue ire019

The table below shows the structure of sales revenues by product in individual periods.
2019 2018 2017

Fresh food products 38 38 37
Dry grocery products, beverages, alcohol and cigarette 50 50 51
Non-grocery products 12 12 12

Fresh food products

In 2019 fresh products accounted for more than 38% of sales revenue in the Dino Polska Group. In this category
Dinobs stores offer a wide array of andwedetablds,sdairyi ncl ud
products and bread. Fresh products are delivered to stores every day of the week except for Sundays.

The proprietary meat processing plant run by Agsmzyna makes it possible to offer a wide array of meat and
cold cuts in Dino store In 2019 fresh meat and cold cuts, as well as poultry, which-Rgdayna supplies for
the Groupds needs, accounted for 39% of the revenue

Dry grocery products, beverages, alcohol and cigarettes

In 2019 dry fresh products, beverages, alcohol and cigarettes accounted for nearly 50% of revenue in the Dino
Polska Group. Most of the dry grocery products offered are branded FMCG products with a high level of
recognition.

Non-grocery products

In 2019 norgrocery products accounted for 12% of sales revenue in Dino Polska and the Dino Polska Group.
These products include, among others, cleaning agents, sanitary articles, pet food and small household appliance
products.

Procurement of products

The Dino Polsk Group has a diversified supplier base including above all producers and their main
representatives. Dino Polska believes that on account of its size and the expansion of its operating activity it is
one of the largest and fastest growing clients for nsuppliers of grocery articles in Poland. Dino Polska has

also adopted a policy of closely cooperating with the producers of brands with a lower of recognition, to give
clients a less expensive alternative to the leading brands. Private label prodirctsgweitception of the Agro
Rydzyna products) accounted for more than 2% of sales revenue in the Dino Group in 2019 and just under 2%
in 2018.

Suppliers

The Dino Polska Group collaborates with many suppliers from the FMCG industry. In 2019, thestqplérs
(excluding AgreRy dzyna) accounted for nearly 17% of the Dino
supplier from outside the Dino Polska Group account e

Agro-Rydzyna

Agro-Rydzyna is tk sole supplier of high quality fresh meat to Dino stores and the primary supplier of cold cuts.
Moreover, AgreRydzyna acts as a middleman in the purchase of poultry meat for the Dino stores from third
party suppliers. The whole production of the meatessing plant operated by AgRydzyna is sold through
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the Dino store network. In 2019 products supplied by Agydzyna generated 15% of sales revenue in Dino
Polska and the Dino Polska Group.

Store network

As at 31 December 2019, the Dino store netwarksisted of 1,218 stores with a total selling area of 472,224
square meters. In 2019 the Dino Group opened 243 new stores (2 of these stores were relocations), 20.3% more
than in 2018, when 202 stores were opened.

The map below pictures the Dino Polskaéisr oup6s store network and distribut

20109.
™\
Kaliningrad b & Kaunas
Kanungurpap ) o Vv
1 b
°0 \ oGrodno
\ “lpoana
) Bialystok
O
Rzeszow ~ Lviv
;i : o ﬂbgue
: O 9 Qg
Czechia Ostrava ¥ )
Brno 7/ W/ Zakopane~ . \
o / e~ \" Ivano-Fran
J ' : :

R Map data ©2020 GeoBasis-DE/BKG (B2009), Go

Dino stores feature a homogenous format. The typical Dino store isstdireting building open from 7:00 a.m.

to 10:00 p.m. Mst stores have a sales floor area of approx. 400 square meters and are located on plots with a
parking lot for 1630 vehicles. The store locations are diligently selected so that they are situated in sites with a
large intensity of footfall or automobiteaffic.

The table below shows information on the total number of stores in the Dino Polska Group and the total
selling area in the Dino Polska Groupds stores.

As at 31 December

2019 2018 2017
Number of new store openings 243 202 147
Total number of stores at the end of the period 1,218 977 775
Total selling area (F 472,224 375,715 295,226
Growth of sales area yly 25.7% 27.3% 23.8%
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Warehousing and distribution

The Dino store network is supported by an efficient warehousing and distribution system managed centrally from
four distribution centers and by a network of independent transportation companies.

Distribution centers

The productsoffered in Dino stores are distributed by four distribution centers that are capable of ensuring
deliveries to a total of approx. 1,3Q0400 stores. In 2019 the Dino Group completed the process of
commissioning its fourth distribution center located ireStary in the vicinity of Legnica and it relocated its

previouslyl| eased distribution center from Piotrk-w Trybund:a
total warehousing space at the end of 2019 was 171.9 thousand square meters andmlaghiér.4han at the

end of 2018.

The table below shows the tot al area of the Dino Pol

Warehouse space
(thousand square meters)

Facility in Krotoszyn 50.6
Facility in Wolborz 43.1
Facility inJastrowie 317
Facility in Rzeszotary 46.6
Total 171.9

3.4.Growth strategy

The Dino Polska Groupb6s strategy cal |l s )dontinuatioooht i nued
rapid organic growth in the number of stores, (ii) continued growth in LFL sales revenue in the current store

network and (iii) consistent i mprovement in profitabi
by furtherut i I i zati on of the Dino Polska Groupds strengths

Continuation of rapid organic growth in the number of stores

Under the strategy crafted in 2016 the Dino Polska Management Board intended to increase the number of its
storesfrom 557 at the end of June 2016 to having more than 1,200 stores open by the end of 2020. The Dino
Group has consistently pursued this objective by opening 123 new stores in 2016, 147 in 2017, 202 in 2018 and
243 in 2019, thereby increasing the sellingeaby 24.4%, 23.8%, 27.3% and 25.7%, respectively.

As a result, this strategic target has been outperformed one year earlier than originally planned. The Management
Board of Dino Polska intends to maintain the high pace of growth of the selling &ie@istores in subsequent

years, too. Considering the relatively small share of the Dino network in the value of the retail grocery market in

Pol and, the Management Board of Dino Polska plans t
organicaly in its current form by doing the following: (i) continuing to drive up its store density in its current

areas of operation and (ii) steadily expanding in new regions, which ultimately should have a similar saturation

of Dino stores to other regions.

Int he opinion of the Companyds Management Board, the &
of the Polish market, still | everaged by the Company
management in selection of raittive locations and uniform store format which supports fast opening of new

stores.

In the next few years the Dino Group intends to make additional investments supporting new openings, including:

0] strengthen the existing Dino Group expansion departmsponsible for the process of search for sites
and new openings;

(i) regularly secure sites for further development in existing and new regions;

(iii) build further distribution centers, assuming that one center is able to service approx. 350 stores; and
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(iv) develop theproduction capacities of the meat processing plant operated byRygioyna through its
expansion and replacement of the production lines with new ones, and commissioning another meat
processing plant in a new location.

Continued growth in LFL sales reeeimithe current store network

Dino Polska anticipates that it will be able to continued growing LFL sales revenue in the current store network.
For this purpose the Company will undertake efforts to increase the number of clients doing their shopping in
Dino stores and the value of purchases per client.

Dino Polska is aware of the key trends contributing to a change in the lifestyle led by consumers and the customs
concerning the purchases of groceries, also including the following:

® looking for stores clse to the place of residence and striving for convenience when making purchases;
(i) demanding high quality and branded products; and
(i) ever higher health awareness and greater interest in fresh and healthy food, including Polish products.

The model adopted byeé Dino Polska Group of having modern medisized supermarkets situated close to
peoplesd place of residence is aligned to the consun
will continue to translate into the ability to sustain a highnghorate of opening new stores and to sustain a high

pace of sales growth in the current store network (LFL) compared to the overall market.

The Company intends to continue an active product range policy, providing for constant adaptation of the Dino

stors & of fering to customer expectations, which wil/l 1
income.
The Dino Groupds ability to wutilize (i) direct acce:

products, (ii) its own Agrdrydzynameat processing plant and (iii) efficient logistics network to make daily
deliveries of fresh products as needed enables the Dino Polska Group to derive benefit from these trends, which
should support revenue growth in the current store network (LFL).

Corsistent improvement in profitability

In past years the Dino Polska Group has generatedldstigg growth in its gross margin on sales and its
EBITDA margin and it expects that it will be capable of improving its profitability by increasing the magnitude
of its operations, the favorable nature of its business model and several strategic initiatives. They comprise:

0] benefits of scale leading to further gross margin growth due to the rapid store network expansion and
the sales growth in the current store reatey and consequently, the rapidly growing volume of
purchased products, making it possible to enhance the commercial conditions with business partners;

(i) greater cost effectiveness at the individual store level thanks to the systematically conductetbactions
cut the costs of running a store;

(iii) operational leverage pushing up the EBITDA margin on account of relatively fixed costs rising more
slowly than revenue;

(iv) planned investments to optimize the logistics network by opening further distribution centetsy the

shortening the supply routes and this should make it possible to further improve the cost effectiveness
of transport; and
(v) continuing the Dino Pol snkngled®arketing@lcy.ef f ecti ve and

Dino Polska anticipates that all thesteategic initiatives and characteristic attributes of its business model will
contribute to further improvement in the Company and

3.5.Growth prospects in 2020

The objective of the Dino Polska Group is to continue the pucfuihe strategy aimed at developing its
supermarket network through regular openings of new stores. The following trends and events will affect the
Dino Polska and Groupébés business wuntil the end of 20
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0] favorable economic situation in Poland, also aquamned by the minimum wage hike in Poland and
the governmentdés soci al programs resulting in co
consumption;
(i) changing trends and habits among consumers (in particular an active lifestyle, less leisuighane, h

frequency and shortened duration of shopping, attaching greater attention to the convenient location of
stores) which lead to a stagnation of sales in hypermarkets and growth of sales in those market segments
that enable less timeonsuming purchasgs

(iii) changes in the regulatory environment: i) minimum wage hike, which on one hand translates into
consumersé higher disposable income while on the
in the Dino Polska Group; ii) possibleeenergence of thretail sales tax in Poland; iii) changes in taxes
and excise tax pertaining to products sold by Dir
what is known as a sugar tax).

(iv) the business of Dino Polska S.A. and the Group may be affectee kpithemiological situation. The
Company is monitoring this on an ongoing basis and we submit to the advice provided by the Chief
Sanitary Inspector and other services in Poland. The Company applies and recommends that our
employees apply special prevemrtimneasuresss at the date of these financial statements, all areas of
the Companyds operating activity are performing
revising the performance targets or 2@0.ans set by

Due to uncertainty about future economic conditions
a high dose of uncertainty. Moreover, the following factors will have a significant impact on the development of
the Company and the Groiupthe future:

0] Di no P abllity toages the number of stores assumed in the strategy and develop the related
logistics functions comprising new distribution centers and increased transportation capacities, as well
as increasing the production capacities in the meat procesaimgoplerated by Agr&ydzyna;

(i) improved efficiency of operations, benefits resulting from economies of scale and optimization of
operating expenses, in particular in the face of rising labor costs;

(i) improved efficiency of logistics services provided to &ikrss;

(iv) accessibility of funding sources;

(v) competition from other retail sales networks;

(vi) changing legal regulations and standards, including tax burdens on business operators;

(vii) costs of operating retail trade business caused by the introduction of newgm®wbiconsumer law,
labor law, sanitary law and environmental law;

(viii)  unstable and uncertain situation on the labor market in various regions of the country;

(ix) prices of fuels and other energy carriernes, trans/l
including costs of merchandise purchases.
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The objective of Dino Polska and the Dino Polska Group is to continue the pursuit of the strategy aimed at

developing its supermarket network through regular openings of teeess The Company expects to run a

profitable business in the foreseeable future.

41wSOF LI 2F 0KS 5Ay2
In 2019, the Dino Polska Group generated sales revenue of PLBIrGdlion, up 31.0% compared to the year

before. CAGR of sala®venue for 201-2019 stood at 32.1%.

t2t&1l

D NR dzLJQ a

The table below presents selected line items from the consolidated statement of profit or loss.

For the year ended 31 December Change
2019 2018 2017 2019/2018
(audited; thousands of PLN) (%)

Sales revenue 7,646,547 5,838,530 4,462,835 31.0
Cost of sales (5,786,120 (4,426,061) (3,422,199) 30.7
Gross profit on sales 1,861,428 1,412,469 1,040,636 318
Otheroperating income 7,531 5,366 3,671 40.3
Sales and marketing expenses (1,228,136 (933,663) (678,687) 31.5
General administration expenses (74,497) (52,635) (60,025) 415
Other operating expenses (4,416) (2,535) (2,353) 74.2
Operating profit 561,90 429,002 303,242 31.0
Financial income 938 347 655 170.5
Financial expenses (60,387) (45,371) (37,881) 33.1
Profit before tax 502,48 383,978 266,016 30.9
Income tax (91,553) (76,424) (52,412) 19.8
Net profit 410,900 307,554 213,604 33.6

Source: Consolidated Financial Statements.

Sales revenue

NI a d.

Sales revenue rose PLN 1,808.0 million, or 31.0% to PLN 7,646.5 million in 2019 versus PLN 5,838.5 million
in 2018. This growth was driven by salkesvenue on goods and materials climbing by PLN 1,584.8 million, or
31.0% to PLN 6,696.4 million in 2019 versus PLN 5,111.7 million in 2018. Sales revenue climbed PLN 223.3

million, or 30.7% to PLN 950.1 million in 2019 from PLN 726.8 million in 2018. Tlhwreéase in sales revenue
was driven mainly by the

Cost of sats

hi gher

magnitude of the Dino
(i) growth in the number of stores by 24.7% and (ii) higher LFL sales in the current store network by 11.6%.

In 2019, cost of sales represented/76 of sales revenue, whereas in 2018 it stood at 75.8% of sales revenue.

Cost of sales increased by PLN 193Bmillion, or 30.7%, from to PLN 5,781 million in 2019 from PLN

4,426.1 million in 2018, with a 31% inease in sales revenue. This growth was caused mainly by the Dino Polska
n connection with the

Groupds growing business

existing stores (LFL).

Sales and marketing expenses

Sales and marketirexpenses grew by PLN 2% million, i.e. 31.5% to PLN 1,221 million in 2019 compared

to PLN 933.7 million i

n

si ze

2018.

Thi s

growt h was

mai nl \y

related expansion of the store network and rising LFL salds ixisting stores, thereby necessitating higher
costs associated with store upkeep, storage of merchandise and marketing. The ratio of sales and marketing

expenses to sales revenues in 2019 was 16.1%, while in 2018 it stood at 16.0%. The growth|estaind sa

marketing expenses was higher than the growth of sales revenue in 2019 mainly due to the following: i) the
Sunday trading ban introduced steadily, which resulted in a loss of some revenue (associated mainly with Sunday
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impulse shopping), with limid possibility of optimizing operating expenses; ii) relatively high growth rate of

the costs of employee benefits.

General administration expenses

General administration expenses rose by RILN million, or 41.5%, to PLN Z.5million in 2019 as compared
to PLN 52.6 million in 2018. The ratio of general administration expenses to sales revenue was 1.0% in 2019

and 0.9% in 2018.

Costs by nature

The following table presents costs by nature.

Depreciation and amortization
Consumption of materials and energy
External services

Taxes and fees

Employee benefits

Other costs by nature

Cost of goods and materials sold

Total costs by nature, including:

Items captured in cost of sales

Items captured in sales and marketing expense
Items captured in general administration expen
Movement in products

For the year ended 31 December Change

2019 2018 2017 2019 /2018
(audited; thousands of PLN) (%)

163,57 112,058 85,872 45.9
704,142 512,155 444,107 375
305,862 238,042 169,583 285
38,096 30,207 23,908 26.1
854,033 649,399 477,028 315
34,543 26,601 17,339 29.9
4,989,994 3,843,414 2,943,809 29.8
7,090,187 5,411,876 4,161,646 31.0
5,785,119 4,426,060 3,422,199 30.7
1,228,136 933,663 678,687 315
74,498 52,635 60,025 415
2,434 (482) 735 -

Source: Consolidated Financial Statements.

Total costs by nature rose PLN &Q0& million, or 31.0%, to PLN 7,081 million in 2019, compared to PLN
5,411.9 million in 2018, mainly as a result of higher: (i) costs of goods and materials sold (up PLN 1,146.6
million), (ii) costs of employee benefits (up PLN 204.6 million), (iii) consumption of materials and energy (up

PLN 192.0 million) and (iv) external services (up PI6Y.8 million). This growth was caused mainly by the

expansion of the Dino store network and rising sales in the current store netigrk (L

Employee benefits

The costs of employee benefits moved up FA04.6 million, or 31.5% to PLN 854.0 million in 2019 versus

PLN 649.4 million in 2018. This growth resulted primarily from the higher number of Dino Polska Group
employees from 1630 as at 31 December 2018 to 20,630 as at 31 December 2019 in connehtitie Wino
Pol ska Groupds expanding busi
sales in the existing stores (LFL) and, to a lesser extent, from the higher average employee compensation in the
Dino Polska Group. 112019 and 2018, the cost of employee benefits was 11.2% and 11.1% of sales revenue,

respectively.

External services

ness

S

Z e

and the

rel at

External services, which comprised in particular transportation services, lease and tenancy services, and
maintenance services increased hiN7.8million, or 29.3%, to PLN 3®.9 million in 2019 compared to PLN
was mainly

238.0 million i n

network rollout and growingflL sales. The costs of external services represehtD% of sales revenue in 2019,

as compared to 4.1% in 2018.

Consumption of materials and energy

2018.

Thi s

gr owt h

cause

Consumption of materials and energy increased by PLN 192.0 million, or 37.5%, to PLN 704.1 million in 2019
versus PLN 512.2 million in 2018. This growth was mainly caused by the higher consumption of materials and
energy and the related store network nafland growing LFL sales, and to a lesser extent to higher prices for
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these commodities and the electricity price hike. The costs associated with the consumption of materials and
energy represented 9.2% of sales revenue in 2019, as compared to 8.8% in 2018

Financial expenses

Dino Polska Groupbés financi al expenses grew PLN 15.0
PLN 45.4 million in 2018. This growth was caused mainly by (i) the higher amount of interest on trade payables

(by PLN5.3millionor27.3%) as a result of the Groupébs growing bus
network and rising L sales in the current store network, (ii) the higher amount of interest on bank loans (by

PLN 4.9 million or 26.4%) in connection vth taking out new bank loans.

Income tax

In 2019, the Dino Polska Group recorded a tax expense of PLN 91.6 million, as compared to PLN 76.4 million
in 2018. The effective tax rate of the Dino Polska Group was 18.2% and 19.9% in 2019 and 2018, rgspectivel
while the statutory corporate income tax (CIT) rate was 19%.

EBITDA result

In 2019 the Dino Group recorded an increase in the EBITDA result by PLN 184.4 million, or 34.1%, to PLN
725.4 million from PLN 541.1 million in 2018. The EBITDA margin in 2018sw9.5% while in 2018 it was
9.3%. Operating profit (EBIT) in 2019 totaled PLN 561.9 million and was PLN 132.9 million (31.0%) higher
than in 2018. The EBIT profit margin in 2019was 7.3% versus 7.3% in 2018.

The following table presents the EBITDA result.

For the year ended 31 December Change

2019 2018 2017 2019/2018
(PLN thousand) (%)

Net profit 410,907 307,554 213,604 33.6
Income tax 91,553 76,424 52,412 19.8
Result on financing activity 59,449 45,024 37,226 32.0
Depreciation and amortization 163,517 112,058 85,872 45.9
EBITDA 725,426 541,060 389,114 34.1
EBITDA margin 9.5% 9.3% 8.7% -
Oneoff events (costs associated with the IPO at WSE) - - 12,272 -
Normalized EBITDA 725,426 541,060 401,386 34.1
Normalized EBITDA margin 9.5% 9.3% 9.0% -

Source: Consolidated Financial Statements, own calculations.
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42{ G NHzZOGdzZNBS 2F GKS DNRdzLJQa FaasSdaa |yR f
Assets
The table below shows highlights on the Dino Pol ska

As at 31December Change
2019 2018 2017 2019/2018
(audited; thousands of PLN) (%)
Noncurrent assets
Property, plant and equipment 2,846,818 2,347,025 1,697,600 21.3
Rightof-use assets 251,744 - - -
Intangibleassets 99,048 95,024 92,774 4.2
Other nonfinancial assets (nenurrent) 14 22 30 -36.4
Deferred tax assets 18,139 16,307 17,560 11.2
Total noncurrent assets 3,215,763 2,458,378 1,807,964 30.8
Current assets
Inventories 623,995 445,357 368,262 40.1
Trade and other receivables 78,123 38,522 37,991 102.8
Income tax receivables 123 0 7 -
Other nonfinancial assets 37,729 76,483 34,409 -50.7
Cash and cash equivalents 394,720 268,92 202,626 46.8
Total current assets 1,134,987 829,312 643,365 36.9
Total assets 4,350,79 3,287,690 2,451,329 32.3

Source: Cosolidated FinanciaStatements’, Iltem separated in connection with the application of IFRS16 standard in 2019 (
were no changes in presentation for earljears)

Total assets increased by PLN 1,063.0 million, i.e. 32.3%, from PLN 3,287.7 millio8h®atember 2018 to
PLN 4,350.8million as at 31 December 2019.

In 20172019, the main components of assets included: (i) property, plant and equippreaendng 69.3%,

71.4% and 65% of total assets as at 31 December 2017, 2018 and 2019, respectively; (ii) inventories
(representing 15.0%, 13.5% and 14.3% of total assets as at 31 December 2017, 2018 and 2019, respectively);
(i) intangible assets (repsenting 3.8%, 2.9% and 2.3% of total assets as at 31 December 2017, 2018 and 2019,
respectively,) and (iv) cash and cash equivalents (representing 8.3%, 8.2% and 9.1% of total assets as at 31
December 2017, 2018 and 2019, respectively).

As at 31 Decembe?019 noRrcurrent assets accounted for 73.9% of total asse@s9 percentage point less than
in 2018, while current assets accounted for 26.1% of total assét9,mmrcentage point more than in 2018.

Non-current assets increased by PLN A5villion, or by 30.8% from PLN 2,458.4 million as at 31 December

2018 to PLN 3,218 million as at 31 December 2019. This increase was caused mainly by an increase in property,
plant and equipment (by PL&B9.8million, or 21.3%), which in turn was caused primarily the growth of the

Dino Group sales network (new stores) and an increased scale of business (launch or completion of construction
of new Dino stores and the central warehouse, capital expenditures for technical equipment and machinery,
vehicles and othgiroperty, plant and equipment), partially offset by depreciation and amortization or liquidation

of property, plant and equipment.

Current assets rose by PL305.5million, or 36.9% from PLN 829.3 million as at 31 December 2018 to PLN

1,135.0 million as&31 December 2019. This increase was caused mainly by the increase in: (i) cash and cash
equivalents (by PLN 125.8 million, or 46.8%) driven by an increase in the scale of business, (ii) inventories (by

PLN 178.6 million or 40.1%), driven mainlybyanine ase i n the scale of Dino Pol
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Liabilities
The table below shows highlights on the Dino Pol ska
As at 31 December Change
2019/
2019 2018 2017 2018
(audited; thousands of PLN) (%)
Norrcurrent liabilities
Interestbearing loans and borrowings 578,755 518,240 470,590 11.7
Lease liabilities (LT) 99,922 67,088 - 48.9
Liabilities by virtue of outstanding securities (LT) 169,926 99,829 99,749 70.2
Other liabilities 210 240 270 -12.5
Provisions for employee benefits 1,830 1,550 1,231 18.1
Deferred tax liability 9,509 5,923 3,495 60.5
Accruals and deferred revenue (LT) 65 306 548 -78.9
Total noncurrent liabilities 860,217 693,176 575,883 24.1
Current liabilities
Trade and other payables 1,474,503 1,141,934 811,322 29.1
Current part of interesbearing loans and borrowings 137,705 103,837 117,074 32.6
Lease liabilities (ST) 56,316 44,839 - 25.6
Liabilities by virtue of outstanding securities (ST) 100,724 654 654 -
Income tax liabilities 68,606 67,004 20,729 24
Accruals and deferred revenue (ST) 29,306 23,832 20,824 23.0
Provisions for employee benefits and other provisions 1,020 541 350 88.7
Total current liabilities 1,868,181 1,382,641 970,953 35.1
Total liabilities 2,728,397 2,075,817 1,546,836 31.4

Source: @nsolidated Financial Statemeritjtem separated in connection with the application of IFRS16 standard in 2019 (there we
changes in presentation for earligears)

In 20172019, the main components of liabilities were: (i) trade and other payables representing 52.5%, 55.0%,
and 54.0% of liabilities as at 31 December 2017, 2018 and 2019, respectively; (ii) ibezmesy loans and
borrowings (norcurrentpart) representing 30.4% (includinigases), 8 2% and 2.9% of liabilities as at 31
December 2017, 2018 and 2019, respectively; and (iii) current part of idbe@@stg loans and finance lease
liabilities representing 7.6%,.2% and7.1% of liabilitiesas at 31 December 2017, 2018 and 2019, respectively.

Total liabilities increased by PLN 6%2million, or 31.4%, from PLN 2,075.8 million as at 31 December 2018
to PLN 2,728.4 million as at 31 December 2019.

Non-current liabilities

As at 31 December 20X8bn-current liabilities accounted for &6 of total assets, down Hy9 p.p. from the
year before.

Non-current liabilities increased by PLN6Z.0 million, or 24.1%, from PLN 693.2 million as at 31 December
2018 to PLN 80.2 million as at 31 December 20}®edominantly as a result of i) higher interbsaring loans

and borrowings (up PLN 60.5 million, or 11.7%), ii) higher liabilities under bonds issued (by PLN 70.1 million,
or 70.2%). The additional loans taken out were used to finance the expangieniht store network and
expenditures related to the construction of distribution centers.

Current liabilities
As at 31 December 2019 current liabilities accounted fd%&f total liabilities.

Current liabilities increased by PLN 88 million, or 351%, from PLN 1,382.6 million as at 31 December 2018
to PLN 1,88.2 million as at 31 December 2019, predominantly as a result of (i) an increase in trade and other
liabilities (by PLN 332.6 million, or 29.1%, driven by an increase in the scale of busintdss [Bfno Polska
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Group); (ii) an increase in liabilities for outstanding bonds (by PLN 100.0 millian) connection with the
reclassification of these liabilities from the leteym portion.

Net debt

The Dino Grlstoodat®LNV4816 mitie lstat 31 December 2019, signifying growth of PLN 183.
million (32.4%) compared to 31 December 2018. The net debt to EBITDA ratio for 2019 was 1.0x as at 31
December 2019 and wakghtly lower tharone year ago.

Equity
Thetabe bel ow shows information on the Dino Polska Grou
As at 31 December Change
2019 2018 2017 2019/ 2018
(audited; thousands of PLN) (%)
Share capital 9,804 9,804 9,804 0.0
Supplementary capital 1,652,132 1,307,273 1,111,860 26.4
Retained earnings -47,08 -112,704 -224,671 -58.2
Other equity 7,500 7,500 7,500 0.0
Total equity 1,622,338 1,211,873 904,493 33.9

Source: Consolidated Financial Statements.

As at 31 December 2019, total equity was PLN 1,622.4 million, increasing by PLN 410.5 million, or 33.9%,
compared to PLN 1,211.9 million as at 31 December 2018.

Liquidity and financial resources

The Dino Polska andino Polska Group finances its liquidity and capital needs mainly through: (i) cash
generated in its operating activities, (ii) loans (overdrafts and investment loans), (iii) the issue of debtssecuritie
(bonds), and (iv) finance leases of trailers, means of transport, equipment and devices for distribution centers.
The Company plans to continue financing its future capital needs from the mieoti@ned sources and expects

to gradually reduce financedses.

The principal capital needs of tlgno Polska and thBino Polska Group are related to its operating activities,
financing of capital expenditures (related in particular to further development of the Dino store network) and
repayment of debt and ttea and other payables. The financial strategy of the Dino Polska Group is to secure, to
the greatest extent possible, financial resources and liquidity allowing it to repay its liabilities when they fall due,
both in the normal course of business and imaexdinary circumstances, to protect the Dino Polska Group
against the risk of losses or damage to its reputation. The capital expenditures required for further Dino store
network roltout are financed mainly from own funds from current operating a€etviti

As at 31 December 2019, the Group presented an excess of current liabilities over current assets, which is typical
for the retail industry and its seasonality, where most of the sales are carried out in cash, inventories are minimized
and suppliersffer deferred terms of payment. At the same time, the Company and the Group intensively develop

its network using free cash and funding from bank loans and bond issues to increase the number of its operational
stores. The covenants related to the loaeemgents and outstanding bonds are monitored on an ongoing basis.

As at the balance sheet date of 31 December 2019, there was no default on the terms and conditions of loan
agreements and bonds and the Management Board of Dino Polska believes thersksthrad banks may
terminate such agreements or bondholders request early redemption of the bonds within 12 months of the balance
sheet date of 31 December 2019. As at the Report Date, no circumstances have been found that would indicate a
threat for Dino Blska and other Group companies to continue as a going concern.

1 Defined as interest-bearing loans and borrowings and liabilities under lease agreements + liabilities by virtue of outstanding
securities + current part of interest-bearing loans and borrowings and lease liabilities minus cash and cash equivalents.
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The Company believes that the level of working capital, the financing available to the Dino Group and its ability
to generate positive cash flows from operating activities are sufficienvés ite current needs and conduct its
business for at least 12 months from the Report Date.

A3DNRdzZLIQAa {OGFGSYSyd 2F OFakKk Ffz2ga

The following table presents basic information on th
For the year ended 31 December Change
2019 2018 2017 2019/ 2018
(audited; thousands of PLN) (%)

Net cash from operating activities, including: 799,04 643,318 497,204 24.2
profit before tax 502,4® 383,978 266,016 30.9
depreciation and amortization 163,577 112,058 85,872 45.9
movement in working capital 153,273 125,007 131,184 22.6
other (20,206) 22,275 14,132 -

Net cash from investing activities (827,807) (634,018) (402,143) 30.6

Net cash from financing activities 154,%3 82,298 41,137 87.8

Net increase in cash and cash equivalents 125,800 91,599 136,198 -

Cash at the beginning of the period 268,920 177,343 66,428

Cash at the end of the period 394,720 268,942 177,343

Source: Consolidated Financial Statements.

Net cash flows from operating activities

In 2019, the Dino Polska Group generated PLN 799.0 million of net cash from its operating activities, which was
PLN 155.7 million more than in 2018.

The increase in net cash from operating activities was driven mainly by the higher magnitude of treldRano P
Groupbs business, i . e. predominantly the growing top
rising LfL sales in the current store network. Top line growth was higher than the corresponding increase in
operating expenses and the redagxpenditures, leading to higher proceeds on operating activity. The factors

also affected the increasing working capital of the Dino Polska Group.

In 2019 the Dino Polska Groupds cash fl ows frtom oper
includes the 2019 profit before tax (PLN 502.5 million) and positive cash flows (in the total amount of PLN

565.1 million) resulting mainly from: (i) movement in liabilities, except for loans and borrowings (PLN 332.3
million), and (ii) depreciation andmortization (PLN 163.5 million). Cash inflows were partly offset by cash
expenditures (totaling PLN 268.6 million) which in 2019 comprised mainly: (i) movement in inventories (PLN

178.6 million), (ii) income tax paid (PLN 88.2 million).

Net cash flows fimo financing activities

In 2019 Dino Polska Groupb6s cash flows from financi
included mainly inflows from loans and borrowings (PLN 217.9 million) granted to the Dino Polska Group in

2019 and inflows from ¢nds issued for PLN 170 million. Cash inflows were partly offset by cash expenditures
(totaling PLN 233.4 million) which in 2019 comprised mainly: (i) repayment of loans and borrowings (PLN

114.5 million), (ii) repayment of finance lease liabilities (PBBL5 million) pertaining to trailers, means of

transport, store and warehouse equipment and devices, and (iii) interest pa@o(Bhillion).

Net increase in cash and cash equivalents

As a result of positive net cash flows at the end of 2019, the batdmesh and cash equivalents in the Dino
Polska Group increased by PLN 125.8 million compared to 2018.
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4.4.Capital expenditures

I n 2019 the cash flow on the Dino Pol ska8G8mlliomds i nve
The negative casflows were caused mainly by the expenditures on the purchase of property, plant and
equipment and intangible assets associated with the Dino store rollout and development of the logistics functions.

All the expenditures were incurred in Poland and finanmethe Dino Group from its own funds earned on the
operating activity, interedtearing bank loans, bonds issued and finance leases.

Capital expenditures in 2019 comprised mainly: (i) expenditures on expansion of Dino store network, (ii)
expenditures onopistics, including expenditures related to the development of the warehouse space in
Rzeszotary and in Wolborz, purchase of refrigerated-seiihérs and purchase of equipment (forklifts).

4.5 .0ff-balance sheet liabilities

As at 31 December 2019 -balande sheebliahilities tBtaldd #INaA57® mitliangFed o f f
335.4 million as at 31 December 2018). These liabilities pertain to the purchase of property, plant and equipment
involving purchases related taetfurther expansion of the Dino Group store network and expansion of warehouse
space as well as purchases related to store and wareheusts fit

e

46WSOF LI 2F S5Ay2 t2ftallQa NBadzZ (4
Statement of profit or loss (selected line items)
For the year ended 31

December Change
2019 2018 2019/ 2018
(audited; thousands of PLN) %

Net revenues on sales and equivalents 7,624,411 5,832,221 30.7
Operating expenses 7,178,889 5,524,871 29.9
Sales profit / (loss) 445,522 307,350 45.0
Other operating income 6,284 4,652 35.1
Other operating expenses 4,188 2,379 76.1
Operating profit / (loss) 447,617 309,624 44.6
Financial income 7,218 5,234 37.9
Financial expenses 62,076 49,295 25.9
Gross profit /(loss) 392,759 265,568 47.9
Income tax 74,558 57,005 30.8
Net profit (loss) 318,201 208,58 52.6

Source: Bndalone Financial Statements.

In 2019 the Company generated revenue of PLN 7,624.4 million, or 30.7% more than in 2018. This increase is
attributable to the growth afet revenue on sales of goods and materials conducted in the Dino store network,

which, in turn, resulted from both a higher number of stores and higher yoy revenue in the existing
storesOperating expenses increased by 29.9% to PLRBRImillion. This growth was caused mainly by Dino

Pol skads growing busi negansion bfzhe neiwark andrisingesalgs in ¢tha cumieintt h  t h
store network (likefor-like). Net profit was PLN 318.2 million and was up 52.6% versus 2018. The increase in

net profit results from growth in t hwedffeceackletween t he C
the rate of growth in sales revenues and that in operating expenses. The increase in financial expenses by 25.9%
yoy up to PLN 62.1 million was caused by the increas

level of inkerest and fees.
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Balance sheet (selected line items)

As at 31 December Change
2019 2018 2019/2018
(audited; thousands of PLN) (%)

Total noncurrent assets 2,660,390 2,031,010 31.0
Intangible assets 26,024 22,868 13.8
Property, plant and equipment 1,848,345 1,256,963 47.0
Non-current investments 755,836 727,435 3.9
Non-current prepayments and accruals 30,186 23,744 27.1
Total current assets 1,257,896 948,885 32.6
Inventories 601,195 428,621 40.3
Current receivables 100,447 96,203 25.9
Current investments 554,276 421645 26.5
Current prepayments and accruals 1,978 2,416 -18.1
Total assets 3,918,286 2,979,895 315
Equity 1,248,171 929,970 34.2
Share capital 9,804 9,804 0.0
Supplementary capital 889,819 681,260 30.6
Net profit (loss) 318,201 208,559 52.6
Liabilities and provisions for liabilities 2,670,115 2,049,925 30.3
Provisions for liabilities 39,639 29,670 33.6
Nonrcurrent liabilities 681,932 600,881 135
Current liabilities 1,922,179 1,397,539 375
Accruals and deferred revenue 26,365 21,835 20.7
Total liabilities and equity 3,918,286 2,979,895 315

Source: Standalone Financial Statements.

nafblizef Ciebie

As at 31 December29l t he Companyd6s assets amounted to PLN

following:

noncurrent assets of PLN 2,660,390 thousand,
current assets of PLN 1,257,896 thousand.

3 ’

In 2019 and 2018, total assets consisted mainly of property, plant and equipment (representing 47.2% and 42.2%
of total assets, respectively), roarrent investments (19.3% and 24.4% of total assets, respectively), inventories
(15.3% and 14.4% of total sets, respectively) and current investments (14.1% and 14.7% of total assets,

respectively).

Noncurrent assets rose by PLN 629.4 million, or 31.0%, in 2019. This growth was caused mainly by higher
property, plant and equipment (by PLN 591.4 million 0/04%) which, in turn, was caused primarily by the Dino

Pol ska Groupds network rollout (new

Dino stores)

and

The largest current asset items are: (i) inventories (which represent 47.8% and 45.2% of current assets as at 31
December 201@nd 2018, respectively), (ii) current investments (44.1% and 46.2% of current assets as at 31

December 2019 and 2018, respectively).

Current assets rose by PLN 309.0 million, or 32.6%. This increase was caused mainly by the increase in: (i)
current investrants (by PLN132,6 million) driven chiefly by an increase in cash and other cash assets by PLN
101.9 million, (ii) inventories (by PLN 172.6 million or 40.3%), driven mainly by an increase in the size of the

Dino Polska Groupbs business.

As at 31 Decembez019, equity was positive at PLN 1,248.2 million, including:

share capital of PLN 9.8 million,
supplementary capital of PLN 889.8 million.

Other sources for funding assets, i.e. liabilities and provisions were as at 31 December 2019 as follows:

provisionsfor liabilities of PLN 3.6 million,
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non-current liabilities of PLN 681.9 million,
current liabilities of PLN 1,92.2 million,
accruals of PLN 26.4 million.

Nonrcurrent liabilities rose by PLN 81.1 million, or 13.5%, while current liabilities increasedlLby 524.6

million and were 35% higher than the year before. The increase in current liabilities was driven mainly by
growth in trade payables, which in turn was caused by the expanding size of business of the Dino store network
and the reclassification of a portion of the liabiliies outstanding bonds from nanurrent to current liabilities.

Statement of cash flows

Net cash from operating activities generated by Dino Polska in 2019 and 2018 was PLN 700.8 million and PLN
620.0 million, respectively. The increase in net cash fromraimg activities was driven mainly by the
enl argement of the size of Dino Polska Groupds busin

In 2019 the cash flow on the Dino Polska Group6s 1in
million. The negative cash flows were caused tyaby the expenditures to purchase property, plant and
equipment and intangible assets associated (PLN 666.8 million).

4.7.Dividend policy

Taking into account t he rapid organic gr owt h strat
Management Board deenot plan to recommend payment of a dividend for 2019 to the Shareholder Meeting.
The Management Board wil./ propose to allocate the pr

As at the Report Date, the Management Board has not made eisipdevhether to recommend a dividend
payment to the Shareholder Meeting and its possible amount for the future years. Decisions in this respect will
be made at the appropriate time after the end of each financial year.

However the dividend policy in tHeture will be revised by the Management Board as necessary depending on
the circumstances, and decisions will be made taking into account a variety of factors relating to the Company,
including business prospects, future profits, demand for cash, fihatemaing, indebtedness, expansion plans

and legal requirements in this respect.

Historical data on dividend

The Company did not pay dividends for 2018 or for previous years.
4.8.Drivers of the operating and financial results

General drivers of the operagimnd financial result

Key drivers of the Companyé6és and the Dino20Paleska Gr ¢
discussed below. These factors may still impact the business activity, operating and financial results, financial
standing, cds flows and growth prospects of the Dino Polska Group and present the trends which, in the
Company6s opinion, wild!l apply to Polandbés grocery re

The Dino Polska Groupb6s operat i lypy: (§thabusinesaenvironmant r e s u|
in Poland and the trends and customs among consumers, (ii) the pace of opening new stores by the Dino Group

and increase of revenue in thigrrent store network (LFL), (iithe purchasing power of the Dino Polska Group

and (iv)the level of debt and interest rates.

Business environment in Poland and trends and customs among consumers

The Dino Polska Group does business solely in Polan
economic environment in the regiondathe global economy, have significant importance for the activity of the

Page |220f 77



Activity Report

®
Dino Polska and the Dino Polska Group in 2019 d Ino

nafblizef Ciebie

Dino Polska Group. All changes in the macroeconomic conditions, such as GDP growth rate, unemployment
rate, wages (including minimum wages), individual consumption, customer aticstor interest rates and
inflation/defl ation rates, impact the overall affluert

to spend money, thus shaping the customersé habits
influencet he Di no Pol ska Groupés product prices and the \
Dino Polska Group6s financial performance.

The Polish economy is the eighth | argest economy in

g o v e r n mesoctalprogrgms imtroduced in previous years and the increase in minimum wages by 5% in

2018, 7.1%in 2019 and 15.6% in 2020, have brought or will bring in the nearest future more affluence and higher
consumption expenditures, which trandles among others into a higher de
products.

Pace of opening new stores and growth fib §ales revenue in the current store network

Dino Polska Groupébés financi al perfor manhke®indGoup nf |l uen
and (ii) growth in LFL sales revenues in the current store network.

Opening new stores

As part of implementation of its growth strategy, the Dino Polska Group quickly expands its operations through
growing its store network and increassajes in the current store networKl(). In 20172019, the Dino Polska

Group increasethe total number of stores by 590, fr&®8 as at 1 January 204¥ 1,218 as at 31 December

2019The Companyo6s strategy cal l s netowarkincPoland.i ng rapi d exp

The Companyds strategy pertaining to opening new sto
particular through (i) quicker increase of sales revenues than cost of sales in connection with purchase and sale

of products in nely opened stores and increasing purchasing power of the Dino Polska Group, (ii) increase of
capital expenditures associated with the costs of establishment of a new store, and (iii) reducing the net debt in
relation to EBITDA despite the nominal increaselebt.

Sales in the current store networkl().

Sales revenues i n Di nfo)@epend anrthe sales volsimhecandevalue,eandavcostokner ( L
preferences regarding the purchased products.
The following table presents a comparison of theinflabn t rends i n Pol and and top |
current store network.
% 2019 2018 2019 2018 2017
Q4 Q3 Q2 Ql 4 Q3 Q2 Q@

Inflation (deflation)...... 2.8 2.8 24 12 1.4 20 17 15 23 16 20

Food price inflation..... 6.5 6.7 47 1.8 1.1 2.2 3.2 3.9 4.9 26 4.2

5AYy204..[.C[l. 122 120 16.6 5.0 9.6 86 100 203 116 116 162

*stores are included in the calculation of the LFL ratio starting from the 13th full month of their existence
** source: Central Statistical Office of Polar{@&US), Dino Polska

In 2019, the increase irflL revenues was 11.6%, and remained at the same level as in 2018.

Purchasing power

Together with the enlargement of the scale of business, the purchasing power of Dino Polska also grew. In 2017
2019, the Compansourced most products directly from producers or their main representatives. The large
volumes of orders placed with suppliers accrued benefits in the form of economies of scale. They enabled Dino
Polska to make purchases on increasingly favorable t@imese factors resulted in improvement in 2Q0419

of the Dino Polska Groupés profitability, which tran

Capital expenditures

| mpl ementation of the Dino Pol s kral-o,itsoaccpnipanyirsgiogistic e gy o f
infrastructure and expansion of production capacity of the ARydryna meat processing plant requires
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significant capital expenditures. The Company plans to incur total capital expenditures in 2020 of roughly PLN
950 milion.

Debt and changes in interest rates

In 20172019, to finance store rollout, the Dino Polska Group used external financing, mainly in the form of
loans and finance leases. As at 31 December 2019, inberashg loans and borrowings, bonds issuetiaease
liabilities of the Dino Polska Group totaled PLN 1,143.3 million, compared to PLN 834.5 million as at 31
December 2018. The Dino Polska Group has cooperated with many financial institutions in the past and has
entered into a number of loan agreetsein connection with the significant increase in the scale of business of
the Dino Polska Group and the stable credit history, the Company will consider consolidation of its debt in the
future (in part or in full).

In connection with the existing debt thfe Dino Polska Group, volatility of interest rates and other ratios have

had and stil!]l may have infl uence -2009, nost ef th®Dino ®olskRao | s k a
Groupbs financial debt (i ncl thhsedan WIBOR Ivisot WIBORIBM,&s and | «
a result of which each change of the interest rates ¢
In connection with the interest rate cuts and their stabilization at a low level in the past feswhgdarsease in

the Dino Polska Groupds debt did not translate into

which in the year ended 31 December 2019 totaled PLN 60.4 million, compared to PLN 45.4 million in the year
ended 31 Decemb&018.

4.9.Factors of key significance for the financial performance and restatement of
comparative data

Restatement of comparative data

In prior reporting periods the Group defined receivables on payment cards as belonging to cash and cash
equivalents for theurposes of the consolidated statement of cash flows. In the current reporting period this error
was corrected and receivables on payment cards are no longer treated as belonging to cash and cash equivalents;
consequently, a retrospective change was nadmsh flow in the comparative data, whereby cash flow on
operating activity in 2018 was increased by PLN 8,842 thousand compared to the figures published in the 2018
consolidated financial statements.

IFRS 16

As of 2019, the Dino Polska Group preparessodidated financial statements in compliance with the new IFRS

16 standard on the measurement and presentation of leases. The Group has implemented IFRS 16 using the
modified retrospective method, which means that the Group does not restate data fioos gresiods. To

facilitate data comparability information is presented below on the impact exerted by the application of the IFRS
16 standard on the results of 2019.

0] impact on EBITDA: increase by PLN 11.6 million (as a result of lower lease expensgtelinaé
services)

(i) depreciation and amortization: increase by PLN 10.4 million

(iii) impact on operating profit: increase by PLN 1.2 million (as a result of lower lease expenses in external
services and higher depreciation and amortization)

(iv) financial expensesncrease by PLN 1.9 million

(v) profit before tax: decrease by PLN 0.7 million

(vi) noncurrent lease liabilities: increase by PLN 45.1 million

(vii) current lease liabilities: increase by PLN 9.8 million
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4.10. Financial risk management

The main financial instruments used bin®Polska and the Dino Polska Group include bank loans, borrowings,

finance lease and himurchase agreements, cash and steorh deposits. In addition, in 2017, Dino Polska
established a bond issue program up to PLN 500 million under which, in O2@bgrbonds with the nominal

value of PLN 100 million were issued. In turn, in June 2019 bonds with a nominal value of PLN 170 million
were issued. The main objective of these instruments

According b the policy applied by the Dino Group in 2019, the Dino Polska Group currently does not trade in
financial instruments. The Company does not hold and does not issue any financial derivatives held for trading.

The main types of risk arising from the DinoP s ka Groupds financi al i nstrume
liquidity risk, FX risk and credit risk. The Management Board verifies and agrees the principles of managing
each type of risk these principles are discussed briefly below.

Interest rate rik

The Dino Polska Groupbs exposure to the risk-arisin
current financial liabilities. The Company does not hedge its investments and liabilities using derivative financial
instruments.

Interest rate rsk - sensitivity to changes

The table below presents sensitivity of the profit (loss) before tax to the reasonably possible changes in interest
rates, assuming that the other factors do not change (in connection with floating interest rate liabilgies). Th

i mpact on Dino Polska Groupb6s equity or total compr e
Increase/decrease Impact on profit or los
percentage points before tax

(PLN thousand) (audited)

Year ended 31 December 2019

PLN +1 (12.280)
PLN -1 12.280
Year ended 31 December 2018

PLN +1 (8.453)
PLN -1 8.453
Year ended 31 December 2017

PLN +1 (6.892)
PLN -1 6.892

Source: Consolidated Financial Statements.

Credit risk

Transactions effected by the Dino Group are settled mainly in €aetit risk pertains to the only franchisee

with whom the Group has been cooperating for many years, and supplier distribution support transactions. Since

di stribution support services pertain to ppliergand i es wh
buyers, the credit risk is insignificant.

Liquidity risk

The Company and Dino Polska Group monitor their financial liquidity using a periodic liquidity planning tool.
A schedule of funds, together with maturity dates (cash, receivables,ingmmidl assets) and regular repayment
of liabilities, makes it possible to forecast cash flows.

To maintain continuity of payments the Dino Polska Group flexibly uses different sources of financing, such as
bank loans, including lonterm financing anderdraft facilities, bonds and finance leases.
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4.11.  Significant contracts, loans, borrowings, guarantees and sureties

Contracts significant for the business

On 6 June 2019 the Dino Polska Management Board made the decision to commence the construction of a new

di stribution center in the town of Gobez in the Wes
entered into a number of contracts with entitieselated to the Company that specialize in the execution of such
investments, including the entity that is discharging the role of general contractor. This investment involves the
comprehensive construction and-diit of the freezer, refrigerated stoeagirea, controlletemperature
warehouses, dry goods warehouse and social and office space with the accompanying technical infrastructure,
internal roads and parking spots. The total planned warehouse space will be 43.5 thousand square meters. The
total (ret) estimated cost of the investment is approximately PLN 80 million and it will be financed using the
Companydés own funds and bank | oans. The purpose of t
goods to the growing number of Dino stoesnrd support the networkdédSheongoi ng
Company anticipates that the Investment will be completed in the second quarter of 2020.

To the Companyb6s best knowl edge, there are no agree
concluded between the Companyds sharehol der s.
Loans and borrowings
In 2019, the Company or its Subsidiaries entered into the following loan agreements.
Date of Date of
agreement | Company Bank Type of loan | Amount Interest rate Currency| repayment
11.02.2019 |5Ay 2 t 2 PKOBP SA investment 70,000,000.00 WIBOR 1M + margin| PLN 11.08.2026
11.02.2019 | Dino Polska | PKO BP SA investment 80,000,000.0¢ WIBOR 1M + margin| PLN 11.08.2026
17.04.2019 increase the .
(annex) Dino Polska BNP Paribas overdraft limit 25,000,000.0¢ WIBOR 1M + margin) PLN 81.03.2021
17.04.2019 increase the .
(annex) Agro Rydzyna | BNP Paribas overdraft limit 15,000,000.0¢ WIBOR 1M + margin| PLN 13.11.2020
08.08.2019 | Dino Polska | Millennium investment 70,000,000.0¢ WIBOR 3M + margin| PLN 21.07.2024
18.11.2019 increase the .
(annex) Dino Polska | PKO BP SA overdraft limit 70,000,000.0¢ WIBOR 1M + margin| PLN 80.10.2020
Moreover, Dino Polska granted the following loans to its Subsidiaries in 2019.
Date Company Amount Currency| Interest rate Date of maturity

02.01.2019|5Ay 2 t 2 OdzR) 4,000,000.00 PLN 4% | 12 months

02.01.2019] CWN 6 4,300,000.00 PLN 4% | 12 months

02.01.2019] CWN 5 6,500,000.00 PLN 4% | 12 months

02.01.2019] CWN 4 7,300,000.00 PLN 4%]| 12 months

02.01.2019] CWN 3 6,000,000.00 PLN 4% | 12 months

02.01.2019] CWN 2 5,600,000.00 PLN 4% | 12 months

02.01.2019] CWN 1 2,700,000.00 PLN 4%]| 12 months

02.01.2019] CWN ZOO 4,000,000.00 PLN 4%]| 12 months

10.01.2019(5L bh t h_! 5] 1,000,000.00 PLN 4% | 12 months

22.01.2019] CWN ZOO 7,500,000.00 PLN 4%]| 12 months

28.01.2019] CWN ZOO 1,000,000.00 PLN 4%]| 12 months

29.01.2019] CWN ZOO 7,000,000.00 PLN 4% | 12 months

12.02.2019] CWN 6 800,000.00| PLN 4% | 12 months

13.02.2019[5Lbh t h_|! 5] 200,000.00] PLN 4%]| 12 months

14.02.2019] CWN ZOO 7,000,000.00 PLN 4% | 12 months

18.03.2019] CWN ZOO 10,000,000.0q PLN 4% | 12 months

25.03.2019 DINO OIL 5,000.00] PLN 4%]| 12 months

08.04.2019] CWN ZOO 13,500,000.0q PLN 4% | 12 months

15.04.2019] CWN ZOO 500,000.00] PLN 4% | 12 months

23.04.2019] CWN 4 1,300,000.00 PLN 4%]| 12 months

08.05.2019] CWN ZOO 16,000,000.00 PLN 4% | 12 months

12.05.2019(5L bh t h_! 5] 900,000.00] PLN 4% | 12 months

16.05.2019(5L bh th_! 5] 500,000.00] PLN 4% | 12 months
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09.07.2019] CWN ZOO 1,000,000.00 PLN 4% 12 months
10.07.2019| CWN 4 11,000,000.00 PLN 4% /| 12 months
23.08.2019] CWN 4 1,800,000.00 PLN 4% | 12 months
23.08.2019] CWN Z0OO 1,800,000.00 PLN 4% 12 months
03.09.2019] CWN ZOO 1,000,000.00 PLN 4% 12 months
06.09.2019] CWN 20O 2,500,000.00 PLN 4% | 12 months
17.09.2019| DINO OIL 200,000.00] PLN 4% 12 months
03.10.2019] CWN 4 3,000,000.00 PLN 4% 12 months
03.10.2019] CWN Z00O 900,000.00] PLN 4% | 12 months
24.10.2019] CWN 4 7,000,000.00 PLN 4% 12 months
02.12.2019] CWN 4 10,500,000.00 PLN 4% 12 months

Sureties, guarantees and-tilance sheet agreements

In 2019 Dino Polska SA extended a civil law surety to Agro Rydzyna sp. Z asccollateral for the repayment
of the loan liabilities with BNP Paribas Bank PolskaiS#nnex 1 of 17.04.2019 to the agreement of 13.11.2018
(the annex increased the loaonrfr PLN 3 million to PLN 15 million and introduced new collateral in the form
of a surety).

Dino Polska extended a ci vi |l abalateral torthetrepaymeatoffhe Na®d P o g u
liabilities with PKO BP SA agreement of 11.02.29 in the amount of PLN 70 million. Bank PKO BP released

Dino Polska from the surety on 12.08. dyreénenvtbjin Di no
the debt of 12.08.2019.

There are sureties on agreements executed in previous year$9Ibi20 Polska received two guarantees (for
quality, warranty and good performance), each in the amount of roughly PLN 3.3 million from entities conducting
i nvest ment projects related to the Companybs distrib

Guarantees issued by Dino Péks in 2019

Date of
Counterparty Amount Currency| Opening date validity
State Treasury, General Director of National Highways and Motory
(GDDKIA) 159,000.000 PLN | 06-03-2019 15-06-2021
PKO LEASING SA 992,730.91] PLN |09-07-2019 05-07-2020
PKO LEASING SA 336,000.00 PLN |22-08-2019 14-08-2020
State TreasuryGeneral Director of National Highways and
Motorways (GDDKIA) 1,085,000.00 PLN |30-082019 31-12-2019
State TreasuryGeneral Director of Nation&lighways and
Motorways (GDDKIA) 54,250.000 PLN | 11-09-2019 31-12-2024
Totalizator Sportowy Sp. z 0.0. 10,000.00f PLN |23-10-2019 10-10-2021
wSIA2YylLf w2l R&d ! dziK2NAGE Ay D 194,330.55| PLN | 01-08-2019 31-07-2022
PKO LEASING SA 300,483.00 PLN |21-11-2019 19-11-2020
t NJ SRAAtOAZNREGG2 . dzR26fLYyS | a 4,000,000.00 PLN |04-12-2019 29-02-2020
ZOTT POLSKA SP.Z 0. O. 4,000,000.00 PLN |21-03-2019 09-03-2020
Logistic City sp. z 0. 0. sp.k. 142,000.00f PLN |02-10-2019 29-02-2020

4.12. Other information

Due to the profile of the conducted activities, the Dino Polska Group has not adopted a research and development
strategy and does not fund reseagestd development activities. The Company does not publish financial
forecasts.
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9. RSKS AND THREATS

Described below are the risk factors and threats the materialization of which might have an adverse impact on
the results and operations of the Company ard ttDi no Gr oup. As at the date of
Management Board does not see any significant grounds that might indicate a significant likelihood of the
occurrence or intensification of these risks and threats, and the probability of theiralizaten in the

foreseeable future is considered low.

The Company has exercised the highest degree of diligence in order to properly identify significant risks and
threats, yet it cannot be claimed with absolute certainty that all risks have beetlycoroegnized or that their

impact on the business and performance of the Company and the Dino Group has been accurately estimated.
Some of the risks ar e-findreial ceport bf ®ido Polska andhtiee D@ Rolskia Group i N 0 n
TRi skso.

Risk associated with macroeconomic conditions

Changes to the gener al economic situation, which are
decline of the consumer demand, which may have adver

The Dino Polska Group conducts activity in the grocery retail market in Poland, which depends on the demand
generated by consumers. The demand generated by consumers is the derivative of a number of factors being
beyond Dino Pol ska Grthe macdecononucrsituationland pelitical goaditians. €hange

of the economic factors in the market in Poland, in the EU or globally, including changes in the GDP growth
rates, total inflation, deflation of food prices, increase of the unemploymentieatse of salaries or decrease

of expenditures on consumption and investments, may have adverse impact on the Dino Group or the sector in
which the Dino Polska Group operates, including the sales revenues generated by the Dino Group or its costs.

Deterioration of the general economic situation in Poland and Europe as a result of the aforementioned economic

factors or for political reasons or downgrading of F
adverse impact on the activitiestbe Dino Polska Group, its financial standing, results or prospects. The above
factors may result in, among others, decline of dema

external financing, difficulties on the part of suppliers, cots and other entities with which the Dino Polska
Group cooperates, which, in turn, may translate into difficulties or inability to perform their obligations towards
the Dino Polska Group and thus have negative impact on the activities of the Dino ®alska its financial
standing, results and prospects.

Risks associated with continuation of the organic store rollout
The Dino Polska Group may not be able to implement its store rollout strategy

Dino Polska Group6s st r at the growphrthoough doatsuatiomw of fast @gamicn g ot h
growth of the store network and the accompanying logistic infrastructure. Successful implementation of the Dino

Pol ska Groupbs devel opment strategy depenodksternalamong o
financing, absence of unfavorable changes in the regulatory environment, finding and acquisition (or to a lesser,
supplementary extent, lease or rental) of real estate on acceptable commercial terms which satisfy the
requirements set by the Diri@roup, efficient construction and launch of new stores, employment, training and
retention of store personnel, and integration of the new stores with the supply chain operating in the Dino Polska
Group in a manner ensuring high profitability.

In 20182019 the Dino Polska Group was able to finance its capital needs primarily from operating cash flows,

bank loans, bonds and finance leases. If the operating cash flows drop below the assumed levels or new financing

is not available to the Dino Polska Groupr(feasons attributable to the Dino Polska Group or the debt market

in general), the Dino Polska Group may not be able to implement its development plans, which may have adverse
impact on the activities, financial standing and results of the Dino Polskgo@nd prospects. Slowdown of the

Dino Polska Groupds expansion may also impact the at
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suppliers and increase the profit margin which the Dino Polska Group currently benefits from thanks to the fast
growth rate.

Even if the Dino Polska Group manages to open new stores in line with the adopted strategy, the newly opened
stores may not break even within the originally assumed timelines or at all, or the increase in sales revenues or
sales revenue in thaieent store network (LFL) may turn out lower than assumed by the Management Board,
and the Dino Polska Group may be exposed to incurring additional, unexpected costs associated with opening
new stores. In addition, the analysis carried out by the DinafiSbefore opening a given store may turn out
incorrect among others due to lower than expected customer traffic in the vicinity of the store or unexpected
circumstances. Additionally, if the Dino Polska Group opens new stores in areas where it alreadyscond
activities, it is possible that the revenues generated by the stores opened in the area earlier will drop.

The occurrence of these circumstances may exert an @
financial standing, performance apbspects.

Possible delays in construction of new stores or increase in store construction costs

Over the past three years the Dino Polska Group opened on average approximately 200 new stores per annum.
The majority of Dino Polska Group stores have beegiit by the Dino Group from scratch on its own land. To

build a new store on a property owned by the Dino Group, the Dino Polska Group is obligated to obtain the
consents from different administrative bodies. It cannot be ruled out that in the futtireetheeded to obtain

the administrative permits may be extended. If the Dino Polska Group is not able to finalize the administrative
proceedings as efficiently as in the past, in particular in the case of protests of the local communities or owners
of theproperties neighboring with the properties owned by the Dino Polska Group, it is possible that there will

be delays which affect the whole new store launch process in the future. Obtaining the permits is associated with
the requirement to furnish administive bodies with a large number of documents, which, if it is not possible

for the Dino Group to collect them at the required time, may result in extending the duration of the proceedings.
In addition, the decisions issued by administrative bodies magubd, which may additionally delay the
investment process, as it has happened in the past. As a result of the above, the planned opening of a new store
may be delayed or cancelled.

Also the average construction cost of a new store may increase, egewetit of an increase in the prices of
construction labor or materials or a change in the applicable construction standards.

More frequent than assumed occurrence of such circumstances may have adverse impact on the Dino Polska
Groupo6s abi titsstrategy and inay pavesadverse impact on the activities of the Dino Polska Group,
its financial standing, results and prospects.

The market on which the Dino Polska Group conducts operations is characterized by high competition, and
the pressure frm the competitors may have adverse impact on the margins or growth prospects

The market on which the Dino Polska Group conducts operations is characterized by high competition due to the
presence and constant growth of big organized retail chains, inglsdipermarkets, discount stores and
convenience stores. Changing consumer preferences towards shopping in stores located near the place of
residence and increasing consumer demand spur many players to develop a network ofsmedigmnocery

storeslocat near the consumersé6é place of residence, whi ch
where the Dino Polska Group operates.

The Dino Polska Group competes in particular with discount chains, convenience stores and proximity
supermarkets operatday both local and international grocery retailers having an extensive store network in
Poland and frequently having a much bigger scale of
operations. There is no certainty that the Dino Polska Groupevéible to effectively compete with its existing

or future competitors.

Players conducting competitive activity may have higher purchasing power and financial, distribution, technical,
personal or marketing resources, giving them competitive advantageb®®no Group. Retail grocery chains

compete mainly in terms of location, prices and quality of the products and services and diversity of the product
assortment. Dino Polska Groupbds ability to compete
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attractiveness of the store format and development of new stores in attractive locations, which is the area where
the Dino Polska Group faces increasing competition.

Players conducting competitive activity develop their business, inter alia, basedfantiése model, which
supports store rollout with significantly lower capital expenditures than the development model adopted by the
Dino Group and allows them to incorporate into the network existing stores that have their own customer base.
One cannotule out that in the future the development of franchise networks will significantly increase the
competitiveness of the existing stores in the locations in which the Dino Polska Group will want to grow, which
will limit the ability to grow and may have adverse impact on the activities, financial standing and results of
the Dino Polska Group.

The competitive pressures resulting from the aforemer
decision to change the format of their stores toramat similar to the one used by the Dino Group, may lead to
weakening the Dino Polska Groupbés growth rate, stagr
share and reduction of its profitability, which may have adverse impact on the agtfintiesial standing and

results of the Dino Polska Group.

The retail grocery market Poland is fragmented, and a large number of retail sellers have a relatively small

market share. Mergers and acquisitions in this market lead to consolidation ofctbe be the case of
consolidation of the Dino Polska Groupbdbs competitors
in their operations, there may a stagnation or | oss
or relativeterms) in favor of entities participating in such consolidation. Increased competition from bigger
competitors who have stronger bargaining power with suppliers and higher financial resources may also lead to
decrease and stagnation of the Dino Polskaei®oss gr owt h rate or decrease of it
adverse impact on the activities, financial standing and results of the Dino Polska Group.

Risks factors related to the activity of the Group

The Dino Pol ska Gr oup dofe inlthe acsvijies toaducted lpyltha €ampagy naay flile y
may turn out insufficiently secure or insufficient to satisfy the needs of the Dino Polska Group

The Dino Polska Group manages its stores, including the sales process, inventories, logistispenatio
financial instruments and accounting instruments through different solutions provided by the information
technology. These activities depend on the efficient and uninterrupted operation of the IT systems supporting
their execution. As a consequenttee Dino Polska Group may carry out analyses and manage the orders for all
Dino Polska Group stores, optimizing them and limiting potential losses and lost reveinugse event of
exhaustion of the inventories or failure to supply the commoditieletatores on time. The aforementioned
systems also make it possible to track on an ongoing basis the profitability of each store and enable the Dino
Polska Group to quickly respond in all emergency situations. In addition, the IT systems support biotiatistri

of products to each store in accordance with the guidelines and plans prepared by the Company's head office.

Considering the above circumstances, the activity of the Dino Polska Group and its development depends on
efficient and uninterrupted opeian of the IT systems. Hence it is key to ensure a correct maintenance process

for the existing IT systems, their security, including the data constituting trade secret or personal data, and deploy
optimum solutions at the right time which will ensure kadnd uninterrupted operation of these systems. The
Company may not guarantee that in the future it will be able to ensure efficient operation of the IT systems,
including through their i mprovement, whinagétherstarg t hr ea
network roltout, including provision of inventories management services or product supply services for the
stores, which may result in disruptions in their ongoing activities.

The Dino Polska Group®6s o0pedamdgesarg disrtyptiohsasrasesuttafyctidnge s u s
associated with cybercrime, human error, natural disasters, power cuts, computer viruses, refusal to provide
services, breach of security principles, limitation of access to the internet or similar evedition, third
parties or employees may try to obtain access to the
Polska Group may not have the possibility to protect its systems against all attacks. If such attacks occur, the
problems thathe Dino Polska Group will have to face include theft or destruction of data, in particular
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commercial, financial and product information, which may be harmful to the Dino Polska Group in commercial
terms and may result in loss of reputation.

System failure and the related delays may also cause unexpected sales disruptions, loss of inventories, reduced
l evel of services and, as a consequence, affect cust

The aforementioned circumstances may have nahtgegative impact on the activities, financial standing and
results of the Dino Polska Group.

Change of the terms of purchase of the goods offered by the Dino Group may have material adverse impact
on the activity of the Dino Polska Group

The prices othe goods purchased by the Dino Group and then offered to clients, in particular fresh products, are
subject to regular changes and are the biggest part
goods may increase significantly as a restilocal or global events beyond the control of the Dino Polska Group,
including unfavorable weather conditions (including poor crops or animal diseases), demand and supply growth
rate, disruptions in trade or other factors.

Although the Dino Polska Grpuhas a diversified supplier base, one cannot rule out that some suppliers, as a

result of higher production costs or to increase their profits, will decide to increase the prices of the goods sold

to the Dino Polska Group. The Dino Polska Group, in toray try to pass these higher purchase prices in full

or in part on to its customers to maintain the margin of its gross profit on sales. However, increase of the retail
prices by the Dino Group to cover the increase of the costs may turn out impospéat&lsif, due to economic
conditions, the Dino Polska Groupb6s customers are no
if the Dino Polska Groupébés main competitors decide n
their prices. As the competition in the Polish grocery retail market grows, unilateral price increases or failure to

keep up or slow reaction to price reductions as compared to competitors may lead to decline of sales, reduction

of customer traffic, loss of miaet share or other unfavorable effects. As a result, the Dino Polska Group may be
significantly limited as regards its pricing policy by the actions taken by its competitors, and thus an increase of

the prices by suppliers or their reduction by the cortgrstimay have material adverse impact on the activities,

financial standing and results of the Dino Polska Group.

The Dino Polska Group sources most goods directly from producers or their main representatives. The large and
constantly growing volumes of @ers placed with suppliers accrue benefits in the form of economies of scale.
They enable the Dino Polska Group to make purchases on favorable terms that may should improve steadily as
the Dino Polska Groupds sales network expands.

The loss of good relatis with numerous suppliers of the Dino Polska Group, termination of the supply
agreements by the suppliers of the Dino Polska Group or change of the commercial terms on which the goods
are supplied to the Dino Polska Group to less favorable ones coute th@ducompetitiveness of the Dino Polska
Group in terms of the prices offered and the product assortment and have adverse impact on the profitability of
the Dino Polska Group, which may have negative impact on the activities, financial standing aadfesalt

Dino Polska Group.

Distribution of the products to the Dino Polska Group's stores may be disrupted

The products offered in the stores operated by the Dino Group are currently supplied by four distribution centers

l ocated i n Kr otbualskiyastrowidlandbRzasiotarw Frésh groceries, including meat products
(coming from the meat processing plant run by ABsalzyna), are supplied to shops daily (except for Sundays),

and the revenues from fresh groceries accounted for 38% of thePDonb s ka Gr oupds sal es re
Dry groceries and beverages and {gpocery products are delivered on average two or three times a week,
depending on the turnover of the store.

Any interruptions in the activity of the distribution centers may result in disruption of the operation of the Dino

Pol ska Groupébés supply chain or may cause significant
centers as a result ofents being largely beyond the control of the Dino Polska Group, in particular due to
weather conditions, occurrence of fortuitous events, such as natural disasters, strikes or acts of terror or other acts
of god, e.g. fire, as well as lack of deliveriesdelays in supply of electricity or raw materials, which may be

caused among others by occurrence of fortuitous events, a significant disruption of the functioning of the Dino
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Pol ska Groupébés supply <chain is pesholioduttse and inaurring ar t i c U
significant losses.

Potential technical failures or software errors in any distribution center may negatively impact the Dino Polska
Groupbs profitability and directly afPdlskacGroupwilide f i nanc
not able to resume or restart its operations due to the aforementioned circumstances sufficiently quick, and its
insurance cover may be insufficient to cover the losses in assets or revenues incurred. Thus, the Dino Polska

Gr o u p é Business is directly exposed to the operational risk resulting from the need for the Dino Polska
Group's distribution centers to ensure continuity of deliveries, a steady stream of goods and highly efficient
management of crisis situations resulting frimohnical and software failures. In addition, there is no certainty

that the security systems in place in the Dino Polska Group and prevailing prevention measures comprising all
organizational and technological levels, including occupational safety aftth hed protection against failure,

will completely eliminate the risk of failure and ensure continuity of the distribution processes.

All of the aforementioned events resulting in shoriongterm breaks in the activities of the Dino Polska Group

dueto the necessity to carry out repairs or rectify their effects, such as technical failures or software failures in
any of the Dino Polska Groupb6s distribution centers
standing, results or prospectstioé Dino Polska Group and the price of its Shares.

Dino Polska Group may not be able to efficiently manage its inventories

The Dino Group conducts retail sales and accordingly it must secure frequent deliveries of products to its network
of stores. Accordigly, the Dino Polska Group is required to maintain a certain level of inventories at its
distribution centers in order to effectively secure the supply of products to the entire store network without
significant delays.

The Dino Polska Group maintains @mntories for the purposes of deliveries to its stores based on the experience

of its relevant supply teams that have a broad range of IT solutions at their disposal. However, the Dino Polska
Group cannot rule out a possibility that, a result of an incbaszessment by a supply team, a failure of the IT
system, a sudden change in consumer preferences or other factors beyond control of the Dino Polska Group, the
level of deliveries will be insufficient or excessive and the Dino Polska Group will not &ecakell its surplus
inventories.

Consequently, the Dino Polska Group may not be able to secure sufficient quantities of the products that are
offered in its stores or, in case of surplus inventories, to sell its products, which may adversely affew the D

Pol ska Groupbs revenue or increase the | evel of i ts
activities, financial standing and results of the Dino Polska Group.

Ineffective identification and failure to satisfy consumer preferences nmaye a negative effect on the
activities of the Dino Polska Group

Consumer demand for stores in the format adopted by the Dino Group and offering a similar product range results
from consumer trends, consumer needs and preferences. Consumer preferetimesnarket and in the
geographical area where the Dino Polska Group operates or intends to operate may change and the store format
adopted by the Dino Polska Group or the products it offers will no longer be attractive to consumers, for example
as a resulbf changes in lifestyles and dietary preferences or as a result of national or local economic conditions.
Also, local conditions may result in customer preferences varying from region to region as the Dino Polska Group
continues to expand into new are@sstomers can make most of their purchases on the Internet, which is a sales
channel not currently used by the Dino Group. Changes in customer preferences may adversely affect traffic and
purchases in the Dino Pol sk aen@ntaispoidentifpandcasapttociiangesh e Di n
in consumer preferences quickly and efficiently, which includes Internet sales, the revenues and profitability of
the Dino Polska Group may decline, which in turn may adversely affect the activities, findacgihg and

results of the Dino Polska Group.

An increase in costs could have a material adverse effect on the activity of the Dino Polska Group

Although the Dino Polska Group determines its planned costs partly on the basis of expected future revenues on
sales, a significant part of the costs by nature is fixed or may increase and cannot be adjusted quickly if the future
revenues of the Dino Polska Group prove to be lower than expected or if the increase in costs is faster than the
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increase in revenues ibrunexpected costs arise. Accordingly, if revenues from sales of the Dino Polska Group
in any period are significantly lower than expected, it may not be possible to adjust the main costs by nature in
an appropriate proportion and quickly enough, whiety meduce the profitability of the Dino Polska Group.

In addition to the cost of goods and materials sold, which is the largest cost item by nature in Dino Polska Group,
the Groupdbs operating and fi nanci athe mos ismpoftantof whiche al s o
are costs related to: consumption of materials and energy, employee benefits and external services.

The increase in the costs of the Dino Polska Group described above depends largely on factors beyond the control
ofthe Dno | ska Group. The factors that may boost the D
expenditures for real estate purchases and new store construction include among others: inflation, changes in the
fiscal system (especially higher taxes), transposdts, higher oil prices, increases in minimum wages (which

will affect the average cost of labor in the Dino Polska Group and may affect the cost of services provided by

third parties), changes in government policies, changes in the Labour Code araveghaerd regulations.

An increase in costs may have a direct impact on the results and financial standing of the Dino Polska Group.
The Dino Polska Group cannot give an assurance that it will be possible to cover higher costs with higher
revenues from sas. If it proves impossible then it may have an adverse effect on the activities, financial standing
and results of the Dino Polska Group.

Dino Polska Group may not be able to repay its financial debt, provide financing on favorable terms, or lose
strategt assets if it defaults on the terms of financing

To finance its activity, the Dino Polska Group uses, among others, external funding that consists of loans and
borrowings from financial institutions, bonds issued and finance leases. The Management &wentd c
guarantee that the Dino Polska Group will be able to finance its operations on favourable terms and, once it has
obtained funding, that it will be able to pay interest and principal or perform other obligations under the financing
agreements. If thBino Polska Group is unable to obtain additional funding in accordance with its expectations,

it may be forced to change its strategy, limit growth, and as a result the pace of achieving its strategic objectives
may be slower than expected.

In the past, th Dino Polska Group financed its capital expenditures using mainly the resources generated on
operating activities, from bank loans and finance leases. If the net cash flows from operating activity drop below
the planned levels or the Dino Polska Groupsfan secure new financing (for reasons attributable to the Dino
Polska Group or the market in general), the Dino Polska Group may not be able to implement its development
plans, which may adversely affect the activities of the Dino Polska Group, itsifihatanding and results or
prospects and the price of its Shares. Slower growth of the Dino Polska Group may also affect its ability to further
improve the commercial terms of cooperation that it negotiates with its suppliers and, consequentlyciae finan
standing of the Dino Polska Group.

Additionally, the property, plant and equipment of the Dino Polska Group, including the properties on which it
operates its stores and those intended for the construction of new stores, as well as the propéitasion w
distribution centers are located, have been encumbered with numerous security interests (e.g. mortgages). In the
event that the Dino Polska Group is unable to pay its liabilities under its financing agreements, the lenders will
be able to satisffhemselves from its assets, which will result in the loss of the assets on which the security
interests are created. In the case of the properties intended for the construction of new shops, this may result in
an inability to open new stores and in theecafthe properties on which the stores are already built, it will result

in the loss of existing stores.

Moreover, the financing agreements concluded by the Dino Group contain many standard obligations, including
covenants to maintain certain financiafioa, not to allow third party rights to be established on assets; cross

default clauses or change of business clauses. A breach of covenants, in particular as a result of a change in
accounting policies or any other obligation, may result in a defaudlhancing agreements, a negative change

in the terms of financing granted or, if a proper waiver of any covenant is not obtained from the financing entities,

they may refuse to continue the financing and may demand repayment of the extended loansheiecthre

and payable or satisfy themselves from Dino Pol ska G
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Each of the above events may have negative impact on the activities of the Dino Polska Group, its financial
standing and results or prospects and the prices &hares.

Dino Polska Group's insurance cover for its operations may not be sufficient or available.

The Dino Polska Groupds insurance policies may not ¢
in the course of its business, and certaguiance policies may not be available on economically justified terms.
The Dino Polska Groupds insurance cover may not be
against the Group. Insurance cover may also not unavailable iresisisct. Moreover, an insurer may, in the
circumstances specified in the pertinent insurance ¢

cover the losses it incurs. There may also be risks that are not insurable or where insurarem®inotally

justified or, in the opinion of Dino Polska Group, the proposed terms and limits of insurance are not sufficient to
minimize the possible high loss coverage costs. In that way the Dino Polska Group may not obtain full damages
based on the egated insurance contracts to cover the losses related to the business it conducts, and the Dino
Pol ska Groupbés insurance cover may be insufficient.

In addition, the insurance policies held by the Dino Group are subject to limits on the amount of irssm=d cl
Therefore, the compensation paid under these policies may be insufficient to cover all the damages incurred by
the Dino Group in full. If any loss occurs that is not covered by insurance or exceeds the insurance limits, the
Dino Polska Group will havto cover the loss in whole, or in the part exceeding the insurance limit, with its own
resources. There can be no assurance that in the future there will be no such material losses not covered by
insurance or exceeding the insurance limit.

In addition, he premiums paid by the Dino Group for its insurance policies may increase significantly, for
example following significant insured losses and subsequent changes in the historical claims data of the Dino
Polska Group or generally of the market sectors e/tiee Group operates. It also cannot be ruled out that in the
future the Dino Polska Group may not be able to obtain insurance cover at the current level or on satisfactory
terms.

As a result, the Dino Polska Group may have insufficient protection adasssts that it could suffer in the
course of its business. Any uninsured loss or loss exceeding the sums insured may have an adverse effect on the
activities, financial standing and results of the Dino Polska Group.

Risks related to regulatory environment
Unclear interpretation of Polish law or change of law may adversely affect the Dino Group.

The activities of the Dino Polska Group are subject to various regulations in Poland (among others in respect to
food production, fire and safety regulations, prianis of labor law and environmental law) These regulations
exert a significant influence on the activities of the Dino Polska Group. If the Dino Polska Group does not operate
in compliance with these requirements, it may be liable to pay penalties, fd@sages as provided for by the
relevant legislation and may even be required to suspend part of its operations.

Also, a significant number of laws and regulations relevant to the activities of the Dino Polska Group have been
changed and may changed in thure (such as e.g. restrictions on the sale of tobacco products). Accordingly,
there is no assurance that the regulations applicable to the activities of the Dino Polska Group, in particular the
environmental, health and safety rules or trade restngiiv Poland and the EU, will not become more stringent.

This could lead to a significant slesown of the growth and decline of revenues of the Dino Polska Group which
would not be covered a possible decrease of operating expenses (among others empdayshent

Since there is no clarity as to future regulations, in the future the Dino Polska Group may be obligated to incur
significant costs or capital expenditures to adapt the existing installations of the stores, distribution centers or the
meat processg plant operated by AgrBydzyna to the new requirements. Additionally, the facilities operated

by the Dino Group may be subject to inspections that are more stringent than the current ones.

Instability of the legal system and regulatory environmenteizges the risk of incurring significant additional
and unforeseen costs, as well as the costs of adjusting the operations to the changing legal environment in the
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context of the activities conducted by the Dino Polska Group, which may adversely aff@shaehBEolska
Groupbs activities, financial standing, growth prosp

Implementation of the retail sales tax may adversely affect the Dino Group

Introduction of a retail sales tax has been considered in Polahd past. On 1 September 2016, the Act of 6
July 2016 on Redil&desTasAab pscdma i(fito force in Poland.
Act, the Company was required to pay retail tax of 0.8% of its monthly revenues in excess of Riilibth7

and up to 170 million, and 1.4% of monthly revenues above PLN 170 million.

On 19 September 2016, the European Commission issued
retail tax, which was found to breach the EU state aid rulesgasei small retailers a selective advantage over

their competitors. As a result of the above, the application of the Retail Sales Tax Act was postponed to be
applicable to the revenue from retail sales generated as of 1 July 2020.

Even though, as of thedRort Date, the retail tax is not applicable to any of the Dino Polska Group companies,
as of July 2020 it may, in particular, result in an increase in the tax costs of the Dino Polska Group or decrease
its profitability, which may have an adverse effentthe Dino Polska Group's activities, financial standing,
growth prospects and results, or on the market price of Shares.

Changes in the tax law applicable to the operations of the Dino Polska Group or its interpretation, as well as
changes in individual &x rulings may adversely affect the Dino Group.

The regulations of Polish tax law are complicated and change frequently. The practice of applying tax law by tax
authorities is not homogeneous, while the jurisprudence of administrative courts on this subject often exhibits
material differences. There cée no assurance that the tax authorities will not issue a different tax ruling in
regard to the tax regulations applied by the Company or Dino Polska Group companies, which could be
unfavourable to the Company or Dino Polska Group companies. In partithdadino Polska Group cannot

give an assurance that, as tax avoidance provisions are introduced that use general clauses and the interpretation
and application of which will be developed in practice by the tax authorities and the jurisprudence of the
administrative courts, the tax authorities will assess the tax effects of operations conducted by the Company or
by the Dino Polska Group companies differently than the Group does. This may apply in particular to
restructuring transactions, which generatexaadvantage for the taxpayer, after the regulations containing a tax
avoidance clause become effective. Also, there can be no assurance that the individual tax rulings obtained and
applied by the Company or the Dino Polska Group companies will not cbabgeendered inoperative for the

same reason. The legislative practice also shows a tendency to enact legal acts in the field of tax law that may
have retroactive effect, which may influence the amount of tax settlements.

There is also a risk that, aswmeegulations and the new retail sales tax are implemented or VAT increases, the
Company or the Dino Polska Group companies will have to undertake adaptive efforts, caused by the
circumstances, which may lead to considerable expenses of adaptation eevtiegunlations or possibly to a
decrease in the level of sales and revenues of the Dino Polska Group (if VAT increases). On account of the above,
there is no assurance that the tax authorities will not challenge the correctness of tax settlementshmade by t
Company or the Dino Polska Group companies in respect of tax liabilities for which the period of limitation has
not expired and the determination of tax arrears of these entities, which may have an adverse effect on the
activities, financial standingesults of the Dino Polska Group and on the price of Shares.
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